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iDijaTla maIiDyaa AaOr AaoTITI saovaaAaoM ko tojaI sao hao rhI
baZ,aotrI ko baavajaUd¸ parMpirk p`saarNa Baart ko saUcanaa¸ manaaorMjana AaOr
jana–saovaa AaQaarBaUt saMrcanaa ka ek Ahma ihssaa banaI hu[- hO.31 maaca-
2025 tk¸ yah ]Vaoga TolaIivajana AaOr roiDyaao ko xao~ maoM baD,o pOmaanao pr
kama kr rhI hO̧  ijasao p`saarkaoM̧  ivatrk PlaoTfa^ma- AaOr kMToMT p`dayakaoM
ko majabaUt naoTvak- ka samaqa-na haisala hO.

INDIA'S
BROADCASTING

INDUSTRY
MAINTAINS STRONG
NATIONWIDE REACH

India's broadcasting sector continues to be one of the
world's most extensive and diverse media ecosystems,
reaching hundreds of millions of viewers and listeners

through multiple distribution platforms.

Despite rapid growth in digital media and OTT
services, traditional broadcasting remains a critical pillar of
India's information, entertainment and public service
infrastructure. As of March 31, 2025, the industry
demonstrates significant scale across television and radio,
supported by a robust network of broadcasters, distribution
platforms and content providers.
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The television distribution landscape continues to
be driven by a healthy mix of cable television, direct-to-
home (DTH), DD Free Dish, IPTV and Headend-in-the-Sky
(HITS) platforms. Cable television remains the largest pay
TV distribution platform with approximately 60 million
subscribers, while the four licensed pay DTH operators
together serve 56.92 million active subscribers across the
country. Public broadcaster Prasar Bharati's DD Free Dish
platform continues to play a pivotal role in providing free
television services, particularly in rural and semi-urban India,
reaching nearly 49 million households. Meanwhile, emerging
technologies such as IPTV have recorded 0.7 million
subscribers, while the HITS platform serves around 2 million
subscribers.

India's content creation ecosystem remains equally
vibrant. The country has approximately 329 broadcasters
operating 918 private satellite
television channels registered
with the Ministry of Information
& Broadcasting for uplinking,
downlinking or both. Of these,
333 are pay TV channels,
comprising 232 Standard
Definition (SD) channels and
101 High Definition (HD)
channels, reflecting the
continued consumer
preference for premium
television content and improved viewing experiences.

Radio continues to be an important medium for local
engagement and regional communication. The private FM
broadcasting sector comprises 33 operators managing 388
FM radio stations, while 531 operational community radio
stations provide hyperlocal programming focused on
education, agriculture, healthcare, disaster management and
community development. Together, these platforms
strengthen media diversity and ensure information reaches
audiences across urban and rural India.

Although consumer viewing habits continue to
evolve with increasing adoption of broadband and
connected devices, broadcasting remains the backbone of
India's mass media landscape. The coexistence of traditional
television platforms with emerging technologies reflects the
sector's resilience and adaptability. With one of the largest
television audiences in the world, India's broadcasting
industry remains well positioned to support content
innovation, technological advancement and continued
expansion in the years ahead.

TolaIivajana iDsT/IbyaUSana ka xao~ kobala TolaIivajana¸ Da^yaro@T–TU–
haoma ³DITIeca´¸ DIDI ÍI iDSa¸ Aa[-pITIvaI AaOr hoDeMD–[na–d–ska[-
³ihT\sa´ jaOsao PlaoTfa^ma- ko AcCo imaEaNa sao cala rha hO.kobala TolaIivajana
lagaBaga 6 kraoD, ³60 imailayana´ sabsaËa[basa- ko saaqa sabasao baD,a po–TIvaI
ivatrNa PlaoTfa^ma- banaa huAa hO̧  jabaik 4 laa[saoMsa p`aPt po DITIeca
Aa^proTr pUro doSa maoM 5º69 kraoD, ³56º92 imailayana´ ei@Tva sabsaËa[basa-
kao saovaayaoM doto hOM.saava-jainak p`saark p`saar BaartI ka DIDI ÍIiDSa
PlaoTfa^ma- mauFt TolaIivajana saovaayaoM donao maoM Ahma BaUimaka inaBaa rha hO̧
Kasakr ga`amaINa AaOr AQa-–SahrI Baart maoM̧  jahaM yah lagaBaga 4º9 kraoD,
³49 imailayana´ GaraoM tk phuMcata hO.vahIM̧  Aa[-pITIvaI jaOsaI nayaI tknaIkI
ko 7 laaK sabsaËa[basa- hOM̧  jabaik ihT\sa PlaoTfa^ma- lagaBaga 20 laaK
sabsaËa[basa- kao saovaayaoM dota hO.

Baart ka kMToMT iËeSana [kaoisasTma BaI ]tnaa hI jaIvaMt banaa
huAa hO.doSa maoM lagaBaga 329 p`saark
hOM jaao 918 inajaI saOTolaa[T TIvaI caOnala
calaato hOM̧  yao caOnala saUcanaa AaOr p`saarNa
m a M~alay a k o sa aq a Apila M ik M g a ¸
Da]nailaikMga yaa daonaaoM ko ilae rijasTD-
hOM.[namaoM 333 po TIvaI caOnala hOM̧  ijanamaoM
232 sTOMDD- DoifinaSana ³esaDI´ AaOr
101 ha[- DoifinaSana ³ecaDI´ caOnala
Saaimala hOM.yah p̀Iimayama TolaIivajana kMToMT
AaOr baohtr doKnao ko AnauBava ko ilae

ga`ahkaoM kI lagaatar psaMd kao idKata hO.

sqaanaIya laaogaaoM sao jauD,nao AaOr xao~Iya baatcaIt ko ilae roiDyaao Aaja
BaI ek Ahma maaQyama banaa huAa hO.inajaI efema p`saarNa xao~ maoM 33
Aa^proTr 388 efema roiDyaao sToSana calaato hOM̧  jabaik 531 kmyauinaTI
roiDyaao sToSana iSaxaa¸ KotI¸ holqakoyar¸ Aapda p`baMQana AaOr kmyauinaTI
ivakasa pr koMid`t sqaanaIya kaya-Ëma ]plabQa krato hOM.yao saBaI PlaoTfa^ma-
imalakr maIiDyaa kI ivaivaQata kao majabaUt krto hOM AaOr yah p@ka krto
hOM ik jaanakarI SahrI AaOr ga`amaINa Baart ko dSa-kaoM tk phuMcao.

halaaMik ba`a^DbaOMD AaOr knao@ToD ]pkrNaaoM ko baZ,to [stomaala ko
saaqa laaogaaoM kI TIvaI doKnao kI AadtoM badla rhI hO̧  ifr BaI p`saarNa
Baart kI maasa maIiDyaa xao~ kI rIZ, banaI hu[- hO.parMpirk TolaIivajana
PlaoTfa^ma- AaOr nayaI tknaIkI ka eksaaqa calanaa [sa xao~ kI majabaUtI
AaOr badlaava ko saaqa Z,alanao kI xamata kao idKata hO.duinayaa maoM sabasao
baD,o TolaIivajana dSa-kaoM vaalao doSaaoM maoM sao ek haonao ko naato̧  Baart ka
p`saarNa xao~ Aanao vaalao saalaaoM maoM kMToMT [naaovaoSana¸ tknaIkI maoM tr@kI AaOr
lagaatar ivastar kao baZ,avaa donao ko ilae AcCI isqait maoM hOM.
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