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INDIA'S
BROADCASTING
INDUSTRY
MAINTAINS STRONG

NATIONWIDE REACH

India's broadcasting sector continues to be one of the

world's most extensive and diverse media ecosystems,

reaching hundreds of millions of viewersand listeners
through multiple distribution platforms.

Despite rapid growth in digital media and OTT
services, traditional broadcasting remainsacritical pillar of
India's information, entertainment and public service
infrastructure. As of March 31, 2025, the industry
demonstrates significant scale across television and radio,
supported by arobust network of broadcasters, distribution
platforms and content providers.
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The television distribution landscape continues to
be driven by a healthy mix of cable television, direct-to-
home (DTH), DD FreeDish, IPTV and Headend-in-the-Sky
(HITS) platforms. Cabletelevision remainsthe largest pay
TV distribution platform with approximately 60 million
subscribers, while the four licensed pay DTH operators
together serve 56.92 million active subscribers across the
country. Public broadcaster Prasar Bharati's DD Free Dish
platform continues to play a pivotal rolein providing free
television services, particularly inrural and semi-urban India,
reaching nearly 49 million households. M eanwhile, emerging
technologies such as IPTV have recorded 0.7 million
subscribers, whilethe HITS platform servesaround 2 million
subscribers.

India's content creation ecosystem remains equally
vibrant. The country has approximately 329 broadcasters
operating 918 private satellite
television channels registered g
withtheMinistry of Information | l"-'*
& Broadcasting for uplinking, |- E
downlinking or both. Of these,
333 are pay TV channels,

101 High Definition (HD)
channels, reflecting the
continued consumer
preference for premium
television content and improved viewing experiences.

Radio continuesto be an important medium for local
engagement and regional communication. The private FM
broadcasting sector comprises 33 operators managing 388
FM radio stations, while 531 operational community radio
stations provide hyperlocal programming focused on
education, agriculture, healthcare, disaster management and
community development. Together, these platforms
strengthen media diversity and ensure information reaches
audiences across urban and rural India

Although consumer viewing habits continue to
evolve with increasing adoption of broadband and
connected devices, broadcasting remains the backbone of
India'smass medialandscape. The coexistence of traditional
television platformswith emerging technol ogiesreflectsthe
sector's resilience and adaptability. With one of the largest
television audiences in the world, India's broadcasting
industry remains well positioned to support content
innovation, technological advancement and continued
expansion in the years ahead.®
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